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Abstract

This independent study aims to 1) study the personal factors of users of A.D.R products, 2) to study
satisfaction with using A.D.R products, 3) to study the level of decision to purchase A.D.R products, 4) to
determine the reasons for the decrease in sales, 5) to study the characteristics, needs or reasons for
customers affecting repurchases, and 6) to study ways to increase sales of consumables products for auto
repair, collecting data with questionnaires from 300 service users derived from taroyamane sample
calculation formulas. The study was divided into two groups: 15 owners of garages using A.D.R. and other
consumables and 285 service center managers in Bangkok and vicinity. The tools used in the research are
questionnaires, statistics used including frequency values, percentages, standard deviations. The study
found that 1) the majority of respondents were male, aged 31-40, and most respondents worked in Honda
service centers, 2) respondents were most satisfied with the overall product, 3) respondents had a very
high level of overall purchasing decisions, 4) the brand and packaging were still difficult to remember. Also,
marketing promotion is not enough. 5) The company may adjust the branding and packaging formats to
make it easier for customers to recognize the brand and packaging characteristics and come back to buy
again in the future 6) In order to increase sales, the company should promote more marketing for the
products, create brand awareness, and adjust the price of the products to be suitable for quality. In addition,

the quality of products should be controlled to the same standard at all production cycles.

Keywords: Market share, Business strategy
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